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To The Kulture

When issue one of KultureMAG was released, 
I didn’t realize how much of an impact our magazine 
would have on the lives of its readers. KultureMAG 
was released with three goals in mind: to shift the 
Kulture in a progressive direction towards a future 
of prosperity, provide for the Kulture resources and 
content that will ignite the fire within, and establish 
the Kulture as a place of belonging and a source of 
guidance for the journey.  
 As I sit in a dim lit office space at 03:14 am, 
a feeling of purpose rests upon my burdensome 
shoulders. Prior to the release of this issue, count-
less people including close family gave me the “find 
a career” and “be more realistic with your life; you 
can follow your dreams later” speech. I left those 
lectures uninterested in the expressions of doubt. 
Through these encounters, I’ve come to realize that, 
“they” don’t believe in “you”, but instead, they be-
lieve in what they want for you, a realization that I 
would come to accept.
 During the development of KultureMAG, 
I was approached with, why?  I graduated in May 
of 2016 with a degree in Biology. (Medicine was 
always my first love) Developing a magazine while 
practicing medicine just didn’t make sense to the 
outside world. But then again, was it supposed to? 
You know, most people cannot understand success 
while its happening, because you just never know 
what prison they’ve created in their mind. And if I 
learned anything in my 5 years as a Biology major, I 
learned that having breath and a pulse is a dictation 
of life. As they continue to ask why, the better ques-
tion remains, what. What will you do with the life 
you’ve been given?
  Issue two of KultureMAG is dedicated to ev-
ery aspiring: Doctor, Lawyer, Artist, Musician, Mod-
el, Writer, Photographer, Senator, Teacher, member 
of the Kulture, who at some point in their life were 
told they weren’t good enough. Here’s to you. Never 
compromise your dream for someone else’s reality, 
instead go make their reality the outcome of your 

L e t t e r  F r o m  F o u n d e r

dream. 
 Untitled is a rebuttal towards the labels, 
names and the remarks that have failed to describe 
you in truth. Issue two is dedicated to you. Dedicat-
ed to the Untitled, everyone who identifies as...

Welcome to the Kulture

Be you,

Valent in e
  
  IG:  @ Vis ionaireValent ine
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E N V Y

“E N V Y  no one for you don’t know what prison they’ve created in their mind.”

- Unknown -
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SELECT YOUR MEMBERSHIP:

CULTURE
[Kul-Cher]

1. Culture the customs, arts, social institutions, and achievements of a particular na-
tion, people, or other social group.

(Dictionary.com)

KULTURE
[Kul-Cher]

1. A group and/or collective of passion driven individuals expressing themselves 
through fashion, art, music, hobbies, life and innovation with a purpose of inspiring 
the world through their social and economic impact.

2. A group of individuals who overlook the idea of defeat and continue the pursuit of 
happiness and social impact.

Y o u r  N a m e

C u l t u r e  V s  K u l t u r e
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M y t h i c a l  F o r e s t

K e m a r  M i n o t t

M i s u n d e r s t o o d
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B r o k e n  D r e a m s

 We wait for tomorrow, but the present is our best gift. 

“One day I opened my eyes to fear
The fear of defeat and the fear of success

Then I looked down...

It was then that I realized I needed to walk 
When I began to walk, I forgot what I was fearful of

Start Moving.”

- A. Myles

K e m a r  M i n o t t 11
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H U N T E R

L Y O N
A g e :  B o r n  i n  9 3 ’ ’ 
B i r t h p l a c e :  R h o d e  I s l a n d ,  r a i s e d  i n  C o n n e c t i c u t  s i n c e  I  w a s  4

H u n t e r  L y o n
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When you love something, you know it like the 
back of your hand and for Hunter Lyon, visual arts in 
the form of film is a passion that has become a ma-
jor key in his life and the life of others. Hunter Lyon 
is a master of the craft. Hunter is a creative, who has 
worked hard to reach a place in his career many have 
only dreamed to achieve. KultureMAG had the unique 
opportunity to collaborate with Hunter on a short film 
that preceded the original release of this issue. The 
short film, titled “Untitled”, displays just a portion of 
the creative talents and abilities Hunter has. We sat 
down with Hunter to learn his story. 

KM: Who is Hunter Lyon? 

HL: Hunter Lyon is a 25-year-old from New England.

Where does your story begin?

My story begins as a creative at a very young age. Ever 
since I can remember, I was into making things, art 
and music all that stuff. I was really into skateboarding 
too, so when I got a camera, I had a lot of fun filming. 
Then I started messing around with filming little com-
edy videos and small short films until my senior year 
of high school. Senior year, I started doing music vid-
eos and turning my hobby into a business.

What do you do?
 
Most people know me as a music video director. I dab-
ble in a lot of things, like producing, graphic design, 
anything creative. I love art, which comes in all forms. 
I love creating.

How did you start? 

I don’t really know if there was a specific moment when 
I fell in love with film, but it was always a big part of my 
life since I was young. I was into movies before I even 
realized what that meant. Growing up as a kid, I loved 
Star Wars, Lord of The Rings, 007, The Nightmare Be-
fore Christmas. I was also really into technology and 
gadgets. I was captivated by the possibilities.

In high school, what kind of student were you?

High school was kind of “whatever” for me, to be 
honest. I was a good student when I tried. I’d say I got 
mainly B’s, with some A’s and one or two C’s. I just 
didn’t really care that much. My report cards would 
say “pleasure to have in class” right next to “talks too 
much.” I was a good student. I just talked a lot to my 
friends and stuff like that. I played no sports, but I

Camera: Currently Red Cam 

Favorite Lens: 35mm 

Favorite Food: Quesadi l la or Pizza 

Favorite Drink: Mountain Dew

 

GOOD MUSIC or TDE: 

Tough one! Kendrick Lamar released 
some of my favor ite hip- hop projects, 
but Kanye has opened the door for 
people to be multifaceted creatives. 
I might have to go with GOOD on 
this one.

TOP 3 artists Dead Or ALIVE:
 The Weekend, Drake, The Devi l Wears Prada 

Favorite Movie: Memento 

Favorite Director: Christopher Nolan

H u n t e r  L y o n

“My story begins as a creative at a very young age.”
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took tons of film and art classes. My teacher Mr. 
Durand was a big reason I stuck with creating 
videos. Every day, I would look forward to being 
in that classroom. He taught me so many things 
and definitely was crucial to my development.
I didn’t play any sports, but I took tons of film and 
art classes. My teacher Mr. Durand was a big reason 
I stuck with creating videos. Every day, I would look 
forward to being in that classroom. He taught me so 
many things and definitely was crucial to my devel-
opment.

Where do your concepts come from? 

Mostly, the concepts are a derivative from the music, 
but sometimes, there are certain locations or effects 
I want to use, and then we come up with a concept 
based on that. Most of the time, the artist and I will 
collaborate on the concept and put our ideas togeth-
er to make something cool. Lots of back and forth 
emails to get to a final concept, which usually is never 
“final” because we usually add to it even more on set.

What’s a typical day for Hunter Lyon?

A typical day for me depends on the task of that day! 
A normal, non-shoot day, I’ll usually wake up and 
work on any projects that need editing. I never have 
a clear plate; there is always something to be done.  If 
it’s a shoot day, I gear up and head out to the location 
to film, spend usually a solid 8-10 hour day shooting, 
and then head back to my house, where I’ll transfer 
the footage to my computer and begin the editing 
process.
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“My report cards would say “pleasure to have in class” right next to “talks too much”.”

H u n t e r  L y o n16



How do you feel about today’s generation?

Honestly, I feel that today’s generation is lost. Social 
media has changed the way people act. Actually, I don’t 
know if that’s true. Maybe people have always been 
like this, but social media definitely makes it much 
more apparent. Rather than just enjoying a night with 
their friends, we have to Snap-chat it to show we are 
having fun. And I’m guilty for it, everybody is. We’ll 
spend money so we look the coolest. We act like peo-
ple care. The same people who we think care, are the 
same ones doing exactly what we are doing. We are so 
concerned with what everyone else is (portraying that 
they’re) doing, we lose sight of what’s actually import-
ant. It’s a really frustrating thing, because unfortunate-
ly it’s just part of life now. 

I do think there is a lot of good in today’s generation, 
I do! I think there are a lot of creative people who see 
that the system is broken, and now for the first time 
ever, we are able to create our own future. But I think 
we still need more leaders, less followers...

Who’s work do you love the best? 

When it comes to music videos, there aren’t too many 
names that come to mind. I’m a fan of Grant Singer, 
the director duo BRTHR and my friend Jakob Owens. 
Jakob’s a talented dude with a great work ethic; it’s very 
motivating to watch his growth over the years.

Describe your style?

BLACK. All I wear is black. (Laughs) I was really into 
fashion ever since I was young. It’s one of my favorite 
ways to express myself. I grew up skateboarding and 
listening to heavy metal, so that kind of provides the 
base for what I like to wear, and then I like to mix in in-
fluences from newer trends and stuff. Black jeans, black 
t-shirts, flannels, vans, band tees, military inspired stuff

In your eyes what makes a good film?

A good film should make you feel. When I watch a 
movie, I want to feel something. If it’s a thriller, I want 
to feel the tension. Watching an action film, I want to 
feel like I’m in that car chase with them. If it’s a drama, I 
want to feel like I know these characters in real life and 
feel their pain. A good film will make you forget about 
reality while you’re watching it.

Who are some people that you’ve worked with?

I’ve been very fortunate to work with some very tal-
ented people. I worked with Hodgy Beats of Odd Fu-
ture, Alec Benjamin, super producers Hit-Boy and Sap, 
among tons of other cool and creative people. I’ve be-
come good friends with many people I work with, like 
Jitta On The Track, Anoyd, and OnCue. I love the peo-
ple I work with.
(Since the original release of issue two, Hunter has in-
creased his catalog of work, which includes work with 
BMW, Coachella, Hartford Prints, NYFW...Just to name 
a few- see his work @ www.HunterLyon.Net)

How did people find out about your work? How did 
you get your work out there?

Mainly, word of mouth or through social media. I don’t 
advertise. I let the work speak for itself. Every video is 
potentially the first video someone could see, so that’s 
important to remember. I put a lot of time and effort 
into every video because you never know who will see 
it.

Kulture | 

I put a lot of time and effort into 

every video because you never 
know who is going to See IT.

“Every video is potentially the first video someone could see...”

H u n t e r  L y o n 17
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What is the toughest thing about getting a project 
done?
 
Sometimes, the toughest thing about getting a project 
done is starting, believe it or not. Getting the ball roll-
ing can be tough, but once that happens, each part of the 
process seems to get easier until you reach a final prod-
uct. You have to just start it as soon as you can, even if it’s 
not ready. Start planning, start ideas, etc. You don’t have 
to start filming right away, but filming is about halfway 
through the whole process, so there’s a lot that must hap-
pen before you even hit record.

One of your favorite memories as a visual artist?

One of my favorite memories as a visual artist was watch-
ing my video play on MTV for the first time. It was a 
video I made with OnCue for his song “No Way”, which 
took over a hundred hours to create. So, to see it on MTV 
in my living room was incredible. I was 21, and it was a 
great reminder that I’m on the right track.

At any point in your career - being a White Male did 
you ever feel unaccepted in the hip hop culture?

 To be honest, no. I’ve never tried to be someone I’m not, 
and I think the people I work with can easily see that 
immediately. People like authenticity, I’m a normal dude, 
who loves creating music videos, and people respect that. 
At the end of the day, it doesn’t matter.

Photography Chris Fulcher

What’s your biggest weakness?

My biggest weakness is probably that I want to do too 
much. I have so many things I want to do, and I’ve had to 
learn you should do one thing at a time, until you’re able 
to execute a new idea the way you want. 

What do you feel is missing in today’s entertainment 
industry?

 There’s not enough love in today’s entertainment in-
dustry. People are way too obsessed with everyone else’s 
lives, and they don’t realize how damaging that can be 
to their own. And the entertainment industry promotes 
that. They create and endorse people like **** or *****,

and then the masses idolize them. Way too much idola-
try. People would rather spend an hour watching Keep-
ing Up with the Kardashians than spend an hour learn-
ing about themselves. And this ties in with love because 
we aren’t taught to love ourselves or each other enough. 
Rather than loving ourselves and becoming who we want 
to be, the entertainment industry has created a mold that 
everyone tries to fit in. They do it, not only because they 
don’t love themselves, but also because they want to be 
loved by everyone else. They see Kim Kardashian and 
want to be loved like she’s “loved” by millions of people, 
but that’s not what life is actually about. And I’m using 
Kim as an example, because she’s the biggest thing on 
the planet, but there are dozens of more celebrities that 
people worship just like her.

You have to always think, “would I be doing this if I wasn’t getting paid?”

H u n t e r  L y o n
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the forefront of my brain. Oh, yeah! I want a Mountain 
Dew sponsorship.

What advice can you give to the Kulture about want-
ing to get into the business?

 Getting into this business is just like getting into any 
business. Go the extra mile for clients, be on time, do 
your best to network, and have a plan for growth. The 
most important thing for anyone getting into any busi-
ness is make sure you love that field. Starting off, this in-
dustry has little reward, and it’s like that for a while. You 
always have to think, “Would I be doing this if I wasn’t 
getting paid?” And if the answer is no, then you probably 
shouldn’t be in that industry.

H u n t e r  Lyo n
w w w . W h o l e S h o t . C o   H L y o n f i l m s @ g m a i l . c o m    @ H u n t e r L y o n

“I’ve been lost many times.”
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Was there ever a time in your life when you felt lost?

I’ve been lost many times. I think it’s easy to get lost, to 
be honest. There’s a lot in life to balance, and at times, it 
can be difficult to do. As I’ve gotten older, I’ve found my-
self and my place in this world. I love who I’ve become, 
and every day, I learn more and feel like I’m becoming 
even better than the day before. I found my way by just 
doing what makes me happy. God has provided me a lot 
of guidance in being the best person I can be, and that’s 
all you can do each day.

Did you ever feel like giving up? If so, when and why? 
Can you explain that day?

All the time. The people I graduated high school with 
have graduated college now, and all have landed good 
jobs, making good money. They seem to have their life 
in order. Freelance life is challenging. You don’t know 
where your next check will come from. I’m very thankful 
God has blessed me with constant work, but starting off, 
I had to work hard to make ends meet. It’s important to 
remember that, as a freelancer, an artist, a creative, you 
are taking a pay cut to do what you love. If you expect 
overnight results, you will be disappointed, and you will 
start to second-guess your passion. Remember the big-
ger picture. 

What was the biggest lesson you learned in your life?

The biggest lesson I’ve learned in my life, so far, is that 
you can’t “want” for others. What I mean by that is, you 
can’t help someone who doesn’t want help. You can see 
someone with amazing talent or a bright future and do 
everything you can to help them, guide them, but if they 
don’t have that same level of “want” for themselves, then 
you’re just wasting your time.

What are some goals you have for the next few years?

I have a lot of goals I hope to accomplish in the next 
few years. I definitely want to continue to grow as a film 
maker, work with bigger artists, create better and better 
music videos. I plan to move to LA permanently within 
the next few years, too. I want to grow the audience of my 
sketch comedy channel The Wonderful Show and create 
funny content for people to enjoy. There’s a lot of goals 
that pop in and out of my head, but those are always at 

#W e A r e K u l t u r e



Believe
Even when no one else believes in you

# F o r T h e K u l t u r e



R o m e l  F i n d l e y 
V i s u a l  A r t i s t 

M a n c h e s t e r  H i g h  S c h o o l  1 7 ’

R o w m e l  F i n d l e y

“Don’t waste your energy trying to change opinions ... do your thing, 
and don’t care if they like it.” - Tiny Fey

#W e A r e K u l t u r e@ R o w m e l _
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K R E A T E
E v e n  w h e n  t h e y  t e l l  y o u  n o t  t o o .
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PHOTOS
# 4 T h e K u l t u r e

H I P S T O R Y  b y  A m i t  S h i m o n i

H I P S T O R Y  d o e s n ’ t  t a l k  a b o u t  p o l i t i c s ,  i t  t a l k s  a b o u t  g e n e r a t i o n  Y. 

“ I  o f t e n  f i n d  m y s e l f  w o n d e r i n g  a b o u t  t h e  d i f f e r e n c e  b e t w e e n  m y  g e n e r a t i o n  a n d  t h e 

g r e a t  l e a d e r s  o f  m o d e r n  h i s t o r y .  A b o u t  t h e i r  b e l i e f  s y s t e m ,  t h e  w a y  t h e y  t h o u g h t 

a n d  w h a t  m o t i v a t e d  t h e m  t o  a c t  f o r  c h a n g e .  C o m p a r e d  t o  o u r  m o r e  s e l f - c e n t e r e d 

g e n e r a t i o n  w h i c h  i n  m y  o p i n i o n  i s  i n  a  c o n s t a n t  c h a s e  a f t e r  f a s h i o n ,  s t y l e  a n d 

t r e n d s  a s  a  w a y  o f  s e l f - e x p r e s s i o n  w h i l e  s t e e r i n g  a w a y  f r o m  t h e  b i g  i d e o l o g i e s  a n d 

m e a n i n g s .  I  w a n t e d  H I P S T O R Y  t o  r e - i m a g i n e  t h e  g r e a t  l e a d e r s  o f  m o d e r n  h i s t o r y 

a n d  p l a c e  t h e m  i n  a  d i f f e r e n t  t i m e  a n d  c u l t u r e  e r a -  o u r s .  I  w a n t e d  t o  c r e a t e d  a  s o r t 

o f  m i r r o r -  a  m i r r o r  t h a t  o n  t h e  o n e  h a n d  i s  s u p p o s e d  t o  m a k e  o n e  s m i l e ,  a n d  o n  t h e 

o t h e r  t o  m a k e  h i m  t h i n k .  A s  I  s e e  i t  c r i t i c i s m  d o e s n ’ t  a l w a y s  h a v e  t o  b e  p o i g n a n t  i t 

c a n  s i m p l y  b e  a  m e t h o d  t o  a r o u s e  d i s c u s s i o n  a n d  s h o w  t h i n g s  u n d e r  a  c e r t a i n  l i g h t ”.

-  A m i t  S h i m o n i

www.shimoni-illustration.com | Instagram: Amitshimoni | hipstory.art@gmail.com
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The cover for issue one, “Vices” was 
illustrated by none other than @Sam-
miedoesit, a dope visual artist from 
Cleveland, Ohio. To hear more about 
his story, check out issue one of Kul-
tureMag “Vices.” Available on-line at 
Kulturemag.com and in print at select 
locations.  @Sammiedoesit is back at it 
again with the dual cover for Issue two, 
“Untitled.”

Untitled is a reference for society and 
the individuals within it. The isolated 
television is a portrayal of the media’s 
influence on society. The baby bottle on 
top of the television is a metaphor for 
the innocence that still exists within the 
world. 

 

C o u l d  Y o u r  D e s i g n  b e  N e x t ?
Send Inquiries & Submissions To: i  s u b m i s s i o n s @ k u l t u r e m a g . c o m

B e h i n d  t h e  c o v e r

BEHIND 
The Cover

P r e v i o u s  I s s u e N e x t  I s s u e

@K u l t u r e M a g   # 4 T H E K U L T U R E
F o r  D o p e  c o n t e n t  a n d  u p d a t e s  F o l l o w  u s :

Whats your interpretation?
Tweet Us @4TheKulture

31



N i k  H a r t f i e l d  N i k  H a r t -

f i e l d  N i k  H a r t f i e l d

N i k  H a r t f i e l d

“ L I F E  i s  T w o  S h o r t  t o  l i v e  t h e  S a m e  d a y  t w i c e ”

- M o n s t e r - I n - L a w

  
  Name: Nycole “Nik” Hartfield  |  Birthplace: Hartford, CT  |  DOB: July 6th, 1992    

 Winter Or Fall - FALL   |     Rain Or Snow - RAIN       |     Favorite Food - Pancakes

 |  K u l t u r e N  I  K   H  A  R  T  F  I  E  L  D32
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Your perspective will never give you the 
full scope of ones journey. We observe, yet we 
never truly know the number of tears cried or  
sleepless nights the journey to success required.  
Every person has a story and the noted success 
and growth of Nycole Hartfield is one to learn 
from and admire. Nycole Hartfield is a women 
with ability, vision and influence. She  is unique, 
valued and continues to grace the world with her 
creative talents. Her range of abilities has made 
for a successful, well rounded brand. 

Here is her story.

KM: When did your background in the per-
forming arts begin?

NH: I began dance when I was 4 years old at 
my church, but I started training professionally 
when I was 6 at a performing arts center in Hart-
ford, Connecticut named the Artists Collective.

How did you begin?

My mother was a dancer growing up, so she 
made sure my older sister, Phylicia and I grew 
up in the performing arts just like she did. She 
had us involved in everything; dancing, singing, 
and acting.

What types of dance are you capable of?

I am trained in modern/contemporary, bal- let, 
hip-hop, jazz, tap, jazz and swing.

Of those which is your favorite? 

My favorites are contemporary and hip-hop be-
cause with those styles, you have the freedom to 
interpret the movement however you want to. I 
feel restricted with the other styles.

What was it like growing up in Hartford, Con-
necticut?

Growing up in Hartford had it’s ups and downs. 
Typically, when I tell people I’m From Connecti-
cut, they assume I come from a rich family with 
a huge house and white picket fence... But that 
wasn’t my case. The area I lived in was very dan-
gerous at times, and my family went through a 
few trials and tribulations, but I’m thankful for 
everything I’ve gone through. It made me the 
strong person I am today.
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“Growing up in Hartford had it’s ups and downs”
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Favorite childhood memory?

I used to be obsessed with this boy group, B5. I 
used to have the largest crush on Carnell. Well, I 
went to see them perform live at Six Flags when I 
was about 13 years old, and they were picking 3 
girls in the audience to come on stage and dance 
battle. Carnell picked me to come on stage! So, we 
did the dance battle; the other 2 girls were cool, 
but since I am a dancer, I really went in. B5 looked 
so surprised. I didn’t win the battle because one of 
the other girls was like 5 years old, so she won off 
the “cute” factor, but we all got to hang out with 
them afterwards and go on a few rides with them 
too. It w as the best day ever!

What high school did you go to? 

Though I lived in Hartford, I went to a school in 
Bloomfield (a more suburban neighborhood), 
called Metropolitan Learning Center. So, I had a 
good balance of environments.

In high school, what type of teen were you? 

In high school, I was the girl everyone got along 
with. I had no drama or troubles with others. I was 
known for the way I dressed, my goofy personal-
ity, being multi-talented, and being a nerd. I was 
even Prom Queen!

With a strong dance background, what was it 
that brought you to Temple University? 

Temple University has one of the best business 
programs in the country. So I went to Temple be-
cause I thought it would be smart to pursue a ca-
reer in business, with the hope that it would guar-
antee me a job when I graduate. But, after being 
there, I  wasn’t happy. I realized I’d rather take a 
risk and pursue a career in something I’m passion-
ate about, rather than playing it safe.

At what point did you decide to redirect your-
self? (From dance to fashion) 

Well, I never stopped dancing. It has always been 
a passion of mine. Fashion allows me to be unique 
and express myself, which I love!

Were you scared prior to making the decision? 
What was the turning point? 

I was sitting in my dorm room at Temple and then 
it hit me, I could not see myself doing this for an-
other 3 years. I looked up fashion schools, found 

out about FIT, applied, and was accepted! I was so ex-
cited to move to New York.

Would you say your dance background influences 
your style? 

Yes, absolutely. My style changes by my mood. I can 
dress sexy, chic one day and then dress like a boy the 
next day. Much like my dance background, it’s easy for 
me to channel multiple styles.

How supportive is your family? 

My family is very supportive, sometimes too support-
ive. At times, they can get on my nerves, but I love 
them more than anything! They always support every-
thing I do.

As a graduate from FIT, 3 words to describe your 
journey? 

Eye-opening, quick, and memorable

Interning for Zac Posen, how did that come about? 

Well, it was something I did on my own, not through 
the school. I simply sent in my resume, went for an 
interview, and got hired! 

“You only have 
one life, live it do-
ing what you love!”
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“I could not see myself doing this for another 3 years.”

-  N i k  H a r t f i e l d





 |  K u l t u r e

Can you speak of the experience? 

I was there for about 2 years and I had a few run-
ins with Zac. I remember him constantly compli-
menting my afro and the way I dressed. He is super 
sweet. Overall, it was a well-rounded experience. I 
did everything from pulling for celebrity fittings to 
walking his dogs and doing his grocery shopping. 
I literally felt like a personal assistant, at times, but 
it molded me to be prepared for anything.

After interning, did this reinforce your love for 
fashion? 

Honestly, it temporarily discouraged my love for 
fashion but in a good way. Most people who want 
to work in fashion assume it’s all glamorous, fun 
and games, but it’s actually hard work and stress-
ful, at times, which is a wake-up call that fashion 
students definitely must experience.

While working in the fashion industry, did the 
color of your skin ever pose a problem?

I never faced an issue from others with my skin 
color (none I knew of, at least). The only problems 
I faced were internal. At times, I felt discouraged 
that I wasn’t shaped like most white people, and 
I couldn’t just do “anything” with my hair. Little 
things like that prevented me from believing that I 
could make it in the fashion industry, but eventu-
ally, I grew into myself. Black is beautiful!

Did this redirect you towards pursuing a career 
in music? 

At first, no. It wasn’t until my senior year at FIT, 
when I realized I wanted to pursue a career in the 
music and entertainment industry. 
I feel like doing music allows me to use all my pas-
sions: dance, singing, and fashion!

3 Words people use to describe you: 

Funny, talented, quiet

Music - Was singing always something you want-
ed to do but never had the belief in pursing? 

Yes, I grew up singing in the church choir and had 
a few solos at my performing arts school, but sing-
ing was one of my secret passions for most of my 
life. It was the only one I didn’t feel as confident in, 
so I kept it hidden. But I’ve always sung in my bed-
room. I would pretend I was on a huge stage with 
a band singing in front of thousands of people! I 
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have so many videos of myself singing that no one 
has seen! 

What inspired your decision to pursue a career 
in music? 

I was out with my FIT dance team, freshman year, 
at a karaoke bar one night, and I started singing. 
Everyone was singing along and then they stopped 
because they realized I could sing! It was at that 
moment I knew music is what I’m meant to do. 
The feeling of everyone cheering me on was in-
credible.

Time management?

It’s definitely not an easy thing. I often want to just 
give up and crawl into a hole because I always have 
so much to do with so little time. But overall, I’d 
rather be doing a million things than doing noth-
ing. Luckily, I’m very good at time management, 
so I never find myself over booked for things.

Balancing between four careers, what suffers at 
times? 

36

“It wasn’t until my senior year at FIT when I realized I wanted to pursue a career in music”
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Having a personal life, for sure. I rarely go out 
partying just for fun. I have friends, but no one 
I ever hang out with daily. This really keeps me 
from being an outgoing individual. I’m very shy, 
not as social, and I’ve grown accustomed to being 
alone most of the time if I’m not working. But I’m 
fine with not having a social life, right now. I’d 
rather reach my goal first and then have fun later.

What is your plan for 2018 - 2019?

Keep doing what I’m doing, which will eventual-
ly lead to bigger and better opportunities. I don’t 
like to plan too much because you never know 
what can happen, but I’m always praying for the 
best!

Photo Shot By: P. H
art

N  I  K   H  A  R  T  F  I  E  L  D

NIK HARTFIELD
@nikhartfield 

w w w . N i k H a r t f i e l d . c o m
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“I knew music is what I’m meant to do.”

The only 
problems  I 

faced were 
internal...



THE 
TOOL

BOX

2  T h i n g s  I  w i s h  I  k n e w 

i n  C o l l e g e

1 .  Sav i ng Money

2 . F i l i n g you r T axe s

3 .  F inanc i a l  L ite racy

4 . Creat i ng a Resume

5 . Ask i ng Quest i o n s /For He l p

6 . Wa lk i ng away at the r i ght     

t ime

1 .  When l i f e  g i v e s yo u l emon s ,  make l emonade .

2 . I nd i v i d u a l i ty ne ve r comes w ith a rec i p e .

3 .  I f  yo u s ay you Cant then you cant , I f  yo u s ay you can 

then you can .

4 .  Good Fa ith , Bu i l d s Dreams

5 . Thank You ( but mean i t )

1 .  Ju st becau s e someone de s i r e s yo u doe s 

not mean they va l u e you . 

2 .  GET INVOLVED w ith th i ng s that 

i nte re st you and l e a rn f r om the th i ng s that 

don’t

5 S a y i n g s  t o  G e t  y o u  t h r o u g h  t h e 

Ye a r

6  T h i n g s  t o 

l e a r n  t h a t  w i l l  h e l p 

y o u  T h r o u g h  l i f e

# F o r T h e K u l t u r e





I k e  A b a k a h  P h o t o g r a p h y



M e :  “ I ’ m  a  m i s u n d e r s t o o d  g e n i u s . ”
T h e m :  “ W h a t ’ s  m i s u n d e r s t o o d ? ”

M e :  “ N o b o d y  t h i n k s  I ’ m  a  g e n i u s . ”

- B i l l  W a t t e r s o n

# W e a r e K u l t u r e

Misunderstood
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M
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L e t t e r  T o  A  G e n e r a t i o n

Ike Abakah

I k e  A b a k a h  P h o t o g r a p h y
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In a world where everything is based on instant gratification, 
We often forget the value of patience:

Patience to listen,
Patience to understand other perspectives,

Patience to understand ourselves.

Patience has been exchanged for conclusion jumping perspectives that 
only hinder our efforts to be united.

Compassion has been replaced by egos, lacking self-confidence, who use 
their insecurities as kerosene to the hate that burns within,

Ears that listen replaced by mouths & quick-trigger fingers fighting to si-
lence who they view as the opposition. 

We have forgotten to love ourselves in this day and age, with many falling 
prey to the false ideas of love & beauty.

Each of us were created to be unique; that right there is beauty in itself.

Remember,

From self-love comes the ability to love others.

We often forget the most essential part of the journey is the journey itself 
& not the destination — the experiences faced during the course of your 
travels set the stage for how you will perceive your destination once you 

arrive.

Live . Love . Learn . Grow
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J e s s i c a  K e e n e

M y  d a d  i s  a n  a r t i s t ,  s o  I 
g r e w  u p  g o i n g  t o  a r t  s h o w s . 
I  w a s  a l w a y s  m o r e  i n t e r e s t -
e d  i n  t h e  p h o t o g r a p h y  t h a n 
t h e  p a i n t i n g s  b e c a u s e  t h e 
m o d e l s  w e r e  a l i v e .  I  c o u l d 
f e e l  w h a t  t h e y  f e l t .  I  l o v e 
h o w  a d j u s t i n g  t h e  p o s i t i o n 
o f  y o u r  f a c e  a n d / o r  r e p o s i -
t i o n i n g  y o u r  a r m  c a n  c r e -
a t e  a  n e w  s h a p e  a n d  m o o d .  
M o d e l i n g  i s  s o  r a w  a n d  e x -
p o s i n g ,  b u t  i n  a  b e a u t i f u l 
w a y .  I  f e e l  s o  v u l n e r a b l e 
w h i l e  m o d e l i n g  b e c a u s e  t h e 
c a m e r a  c a n  c a p t u r e  e v e r y -
t h i n g . 

B u t  t h a t ’ s  w h a t  I  l o v e  a b o u t 
i t ;  y o u  c a n ’ t  h i d e . 

T h e  m o s t  d i f f i c u l t  t h i n g 
a b o u t  m o d e l i n g  i s  b e i n g 
t a k e n  s e r i o u s l y ,  e s p e c i a l -
l y  i f  y o u ’ r e  j u s t  b e g i n n i n g , 
l i k e  m e .  P e o p l e  a s s u m e  y o u 
d o  i t  b e c a u s e  y o u ’ r e  f u l l 
o f  y o u r s e l f  a n d  w a n t  a t -
t e n t i o n .  I  c a n  u n d e r s t a n d 
w h e r e  t h e y ’ r e  c o m i n g  f r o m , 
b u t  I  j u s t  c o n t i n u e  t o  r e -
m i n d  m y s e l f  t h a t  s o m e  o f 
t h e  g r e a t e s t  m o d e l s  a r e  a l s o 
c o l l e g e  g r a d u a t e s ,  h u m a n i -
t a r i a n s ,  a n d  a c t i v i s t s .

W h a t s  Y o u r  W h y ?

T h e  m o s t  d i f f i c u l t  t h i n g 

a b o u t  m o d e l i n g  i s ?

Location: New
 Haven, CT

Photography:  @
Existence_ ( Sydney Carlo)



To qualify a student must: 
 Attend a Hartford Public 

High School continuously 
since 9th grade 

 Be a Hartford resident 
throughout high school 
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 Have a 93% or better  
cumulative attendance 
record during high school 

 Have a 3.0 cumulative 
GPA or better on a 4.0  
scale in high school

Promise Scholarship

1 2 3 4
It’s Yours!

For more detailed scholarship information visit:
www.hartfordpromise.org 

info@hartfordpromise.org  | 750 Main St. Suite 1108-1, Hartford, CT 06103  |  860-956-5310  

Hartford Promise has raised the needed funds to provide Promise Scholarships  
to students of the Classes of 2016 and 2017. Additional funds will be required to support future classes.  

Hartford Promise and the Promise Champions are actively engaged in raising additional scholarship funds.
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“The 
most 
Success-
ful man I’ve 
ever met had 
horrible shoes.”

guage to language. However, the cultural 
definition is different across borders. 
Where I’m from, a white picket fence, a 
thriving 401K, and a college degree are 
key variables included in the widely used 
definition of success. Dowda, like many 
people across the globe, are unqualified to 
claim this standard of success. 
 The second I left America, my 
predisposed idea of success became obso-
lete. My epiphany came at that exact mo-
ment of understanding. According to my 
observation, success is a subjective term 
that varies from person to person. The key 
to success is identifying how success is de-
fined by you. 
 When I checked back into the 
country, I did not re-adopt the American 
dream. I tried to preserve the optimistic 
definition of success that I discovered.
 It’s hard to maintain my posi-
tion, and I admit that I forget it from time 
to time. The world I grew up in can some-
times deem my goals unrealistic, discour-
aging me from my own success. However, 
I make sure to fall asleep in a tree every 
now and then, or get hit with a mango. 
Then it all comes back.

T r u s t e d  V o i c e

How Much 
A Dollar 
COST?

By Johnny Guillmete
University of Connecticut (Student)

Success isn’t always how it seems

His Converse All-Stars barely covered his 
feet and his soles wore through, a testament 
to his nomadic lifestyle.  With each step, the 
white rubber tips flapped like the tongue of 
a panting dog. He was great at soccer, and 
devilishly handsome. I don’t think there was 
a woman in the village who didn’t admire 
him; even the children of the village loved 
him.  
 His name was Dowda. We first 
met on the sandy country side of Senegal 
during a service trip I had taken Africa.  He 
followed our service group and helped us as 
we renovated schools. Dowda was an inter-
esting person, who spoke cryptically. He an-
swered questions like the baboon from the 
Lion King; 
 “Where are you from?” I once 
asked. 
 “Earth,” He said, “How about you?” 
It was impossible to get a straight answer out 
of him, but you could tell that his response 
was always put together carefully. His suc-
cess shown through his smile.  Dowda, had 
little money. Yet, he managed to fill his life 
with the things he loved to do. 
 In Senegal, a life of community, 
soccer, art, and music takes priority over 
western philosophy of material wealth. The 
word success translates flawlessly from lan-

  Trusted Voice 
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LET US SHOWCASE  
YOUR WORK! 

Photography | Poetry | ART & Design |ARTICLES |
 Short Excerpts |   

For More Info Email:    submissions@kulturemag.com|        

# O N L Y I F I T S D O P E
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B  E  L  I  E  V  E

Heavenly Father, I would like to give honor, give glory, and give all Thanks to you for the continuation of this maga,
zine, the lives you,ve allowed it to touch and the seed you planted and continue to water, Father God, I pray that this 
issue, this brand will be the force to uplift to empower and to reach the world, I pray this magazine will give hope, inspire 
and bring about faith in the lives of the faithful and faithless, Let them come to you, Let this be your work, Place your 
hand over the lives of the individual who both know and do not yet know KultureMAG, Let these words, let your spirit 
resonate on the pages of these magazines and into the heart of your sons and daughters close and far, Cover the read,
er under the blood of Jesus, Wash them clean of any sins, sickness and disease, Bless their minds, Bless their heart and show 
them they are important to you, I believe you for what you are going to do in my life, the lives of others and for Kulture 

Media, I give you honor I give you glory and all the praise, I love you Father, 

In the Name of Jesus Christ Lord , Savior, Amen



KultureMag is a Semi-Annual Magazine placing emphasis on 

Art- innovation- individuality--- Photography-- Media- Music 

and other facets of the kulture-that Exists from city to 

city- Kulturemag was created in order to fill a void and 

provide for society content that will feed the interests- 

hunger and knowledge bank of the new age generation--

Kulturemag is a print-digital editorial for the people- of 

the people- by the people-
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